
								
Reading Girls School Curriculum Intent

To foster a culture of deeper applied learning through sequential R.E.A.L. experiences within and across all end points so that pupils can intertwine academic knowledge, lifelong knowledge and skills in different contexts.

Programme of study 2019/2020 - CURRICULM INTENT -  Young Enterprise


“Digital Media is a key part of many areas of our everyday lives and vital to the UK economy. Production of digital media products is a requirement of almost every business so there is huge demand for a skilled and digitally literate workforce.” [OCR Summary Brochure]

There has never been more of a need for digital literacy within the educational sector as there is today. Students will encounter technology in all walks of life no matter what path they ultimately choose to take educationally or professionally. The Young Enterprise curriculum, which we have developed here at Reading Girls School in a collaborative effort between three extremely valuable subjects: ICT, Business Studies (BS) and Modern Foreign Languages (MFL). Students will be immersed in an ongoing project over two years of KS3 where they will gain real world experiences of business, technology combined with key language and communication skills through French. 

We aim to deliver lessons that is REAL: (Relevant, Engaging, Active, Learning)
· Providing students with real world scenarios to model their work after within the technology and business industries. (Relevant)
· Allow students the freedom to think outside the box and the creativity to find solutions to real world problems. (Engaging and Active)
· Prepare students for the outside world by providing content that will benefit them outside the classroom such as effective use of web-based resources and the ability to find valid data for a specific need.  (Relevant)
· Show students through engaging activities how different legislation can impact their lives with regards to using technology and data both in their schooling and in the outside world. (Relevant and Engaging)
· Provide students with the skills they need to remain healthy and safe in a digital world. (Relevant)
· Allow students to appreciate and understand other cultures through project based learning, industry exposure and international experiences. 
· Instil independence, team working skills and confidence around public speaking through presentations and project-based activities. (Active and Relevant)


Our hope is that through the Young Enterprise integrated curriculum, students can gain invaluable skills both digitally and culturally which will enable them to continue with their education in a more meaningful way. 
The national curriculum for Computer Science Key aims to ensure that all pupils:
· Can understand and apply the fundamental principles and concepts of computer science, including abstraction, logic, algorithms and data representation 
· Can analyse problems in computational terms, and have repeated practical experience of writing computer programs in order to solve such problems 
· Can evaluate and apply information technology, including new or unfamiliar technologies, analytically to solve problems 
· Are responsible, competent, confident and creative users of information and communication technology
At Reading Girls School, we do not presently offer pure Computer Science due to the nature of staffing requirements and the overall abilities of the student population (High level of EAL). To this end, we offer at GCSE, the OCR Cambridge National in Creative iMedia, alongside the NCFE Business and Enterprise Certificate. Our vision is to grow the school, which will allow for a larger staffing capacity, which will mean offering both the ICT strand and the Computer Science strand to our students. We hope to achieve this in the coming 2-3 years. 
Computer Science KS3 Subject Content:
The highlighted points show the areas of the national curriculum which are being embedded into the Young Enterprise Curriculum. 
· Design, use and evaluate computational abstractions that model the state and behaviour of real-world problems and physical systems 
· Understand several key algorithms that reflect computational thinking [for example, ones for sorting and searching]; use logical reasoning to compare the utility of alternative algorithms for the same problem 
· Use two or more programming languages, at least one of which is textual, to solve a variety of computational problems; make appropriate use of data structures [for example, lists, tables or arrays]; design and develop modular programs that use procedures or functions 
· Understand simple Boolean logic [for example, AND, OR and NOT] and some of its uses in circuits and programming; understand how numbers can be represented in binary, and be able to carry out simple operations on binary numbers [for example, binary addition, and conversion between binary and decimal] 
· Understand the hardware and software components that make up computer systems, and how they communicate with one another and with other systems 
· Understand how instructions are stored and executed within a computer system; understand how data of various types (including text, sounds and pictures) can be represented and manipulated digitally, in the form of binary digits 
· Undertake creative projects that involve selecting, using, and combining multiple applications, preferably across a range of devices, to achieve challenging goals, including collecting and analysing data and meeting the needs of known users 
· Create, re-use, revise and re-purpose digital artefacts for a given audience, with attention to trustworthiness, design and usability 
· Understand a range of ways to use technology safely, respectfully, responsibly and securely, including protecting their online identity and privacy; recognise inappropriate content, contact and conduct and know how to report concerns

“The core of computing is computer science, in which pupils are taught the principles of information and computation, how digital systems work, and how to put this knowledge to use through programming. Building on this knowledge and understanding, pupils are equipped to use information technology to create programs, systems and a range of content. Computing also ensures that pupils become digitally literate – able to use, and express themselves and develop their ideas through, information and communication technology – at a level suitable for the future workplace and as active participants in a digital world.” (National Curriculum)

The National Curriculum for Languages aims to ensure that all pupils:
· Understand and respond to spoken and written language from a variety of authentic sources 
· Speak with increasing confidence, fluency and spontaneity, finding ways of communicating what they want to say, including through discussion and asking questions, and continually improving the accuracy of their pronunciation and intonation 
· Can write at varying length, for different purposes and audiences, using the variety of grammatical structures that they have learnt 
· Discover and develop an appreciation of a range of writing in the language studied.

The Young Enterprise Curriculum aims to provide the students in Reading Girls School with the skills needed to be able to understand, speak and write in French alongside developing an appreciation for French culture through the collaborative efforts of the overall project. Ultimately, the aim is to offer students an opportunity to engage in an international trip, which will allow them to experience French culture and language alongside the ICT and BS strands of the project in a much more meaningful and REAL way. 
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Subject: Young Enterprise       Year Group: Key Stage 3       Teaching ability: L/M/H Mixed
Number of Lessons: 1 Hour lessons (2 lessons a fortnight) 38 Weeks 



	Timeline
	Intent:
What are you trying to achieve through your curriculum?
	Implementation: 
Deeper Applied Learning
How are you delivering your curriculum?
	Impact:
What difference is your curriculum making?

	[bookmark: _GoBack]Term
	Year
	Topic & SOW Ref:
	Topic Objective

	Subject Delivery
	RGS Pledge Opportunity
(Highlight as appropriate in red)
	Relevant
Engaging 
Active
Learning
	Coherent Industry Experience & Lead Teacher
Careers Insight
	Sequencing (KS4) link
(Spec Ref)
End Points
	Marking Task
Outcomes

	Independent Learning Project (Lifelong) & Lead Teacher
Skill & Knowledge Beyond Exams

	1
Sep
Dec
	7
	Research and Communication 1
	Students will be able to use different research techniques to effectively source relevant data in order to plan a digital graphic for the French market.

	ICT/BS

French


	P1: After School Activity 
P2: Represent RGS
P3: Residential 
P4:National Event
P5: RGS Production
P6: Formal Presentation
P7: International Experience
P8: Community Experience
P9: Fund Raising 
P10: Sustainability of RGS

	Real data collection and a formal presentation of findings
Small business groupings with assigned roles.




	Workshop to prepare students for delivery of pitch/public speaking


	OCR iMedia
NCFE
GCSE French
	Written assessment 


	Creation of pre-production documents to aid pitch and presentation.

Booklet completion. 











	2
Jan
April
	7
	Data analysis and Graphics
	Students will use data analysis techniques to improve a digital graphic design while understanding the basics of marketing for a French audience. 
	ICT/BS

French


	P1: After School Activity 
P2: Represent RGS
P3: Residential 
P4:National Event
P5: RGS Production
P6: Formal Presentation
P7: International Experience
P8: Community Experience
P9: Fund Raising 
P10: Sustainability of RGS
	Investigation into copyright in industry and how it relates to GCSE coursework.
	Marketing agency speaker (female) to deliver session on women in the tech industry and about web based marketing techniques.
	OCR iMedia
NCFE
GCSE French
	Written Assessment
	Booklet completion


	3
April
July
	7
	Digital Content and Legislation
	Students will prepare and deliver a pitch bilingually (Eng & Fre) showcasing a digital graphic product prototype while understanding the relevant legislation.












	ICT/BS

French


	P1: After School Activity 
P2: Represent RGS
P3: Residential 
P4:National Event
P5: RGS Production
P6: Formal Presentation
P7: International Experience
P8: Community Experience
P9: Fund Raising 
P10: Sustainability of RGS
	Debating role play based on understanding of copyright

Bilingual group presentations 
	French speaker

Trip to UK theme park


	OCR iMedia
NCFE
GCSE French
	Written assessment and Product review


	Booklet completion

Reflection review

	4 
Sept
Dec
	8
	Pre Production
	Students will plan and prepare a more complex digital media product for a French market. 
	ICT/BS

French


	P1: After School Activity 
P2: Represent RGS
P3: Residential 
P4:National Event
P5: RGS Production
P6: Formal Presentation
P7: International Experience
P8: Community Experience
P9: Fund Raising 
P10: Sustainability of RGS
	Investigation into target audiences using real data and feedback
	Graphic design studio tour


	OCR iMedia
NCFE
GCSE French
	Written Assessment
	Creation of pre-production documents to aid pitch and presentation.

Booklet completion


	5 
Jan
April
	8
	Creating Digital Graphics and Business Structures
	Students will create and improve a digital media product for a French market
	ICT/BS

French


	P1: After School Activity 
P2: Represent RGS
P3: Residential 
P4:National Event
P5: RGS Production
P6: Formal Presentation
P7: International Experience
P8: Community Experience
P9: Fund Raising 
P10: Sustainability of RGS
	Investigation into the production of industry standard media products
	French Speaker
	OCR iMedia
NCFE
GCSE French
	Written Assessment
	Booklet completion


	6
April
July
	8
	Reviewing Digital Graphics and Marketing for Small Business
	Students will review their digital media products and identify areas of improvement
	ICT/BS

French


	P1: After School Activity 
P2: Represent RGS
P3: Residential 
P4:National Event
P5: RGS Production
P6: Formal Presentation
P7: International Experience
P8: Community Experience
P9: Fund Raising 
P10: Sustainability of RGS
	Applying two year project to real industry experience
	Trip to Disneyland Paris
	OCR iMedia
NCFE
GCSE French
	Written Assessment and product review


	Booklet completion
Reflection feedback
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	Lessons/fortnight
	2

	Total lessons/key stage
	39


 SOW BREAKDOWN
Subject: Young Enterprise (ICT & Business)	Key Stage 3: Year 7

	Topic
	No of lessons
	Topic
	No of lessons
	Topic
	No of lessons

	Lesson 1: Introduction to the RGS network, logging in, using email, using OneDrive. 
	1
	Lesson 16: Business Organisation
	1
	Lesson 30: graphics and the law
	1

	Lesson 2: Introduction to YE project and client brief.
	1
	Lesson 17:  Research Methods
	1
	Lesson 31:  copyright case study
	2

	Lesson 3. Entrepreneurs
	
	Lesson 18: Branding for small business
	
	Lesson 32: Marking Task 3: MCQ & short questions on legislation & BOOST
	

	Lesson 4: Products and Services
	1
	Lesson 19: Creating Questionnaires
	1
	May Half Term
	

	Lesson 5: Research Task (Disney)
	1
	Lesson 20: Analysing data
	1
	Lesson 33: Tools and Techniques for creating digital graphics - PRACTICAL
	1

	Lesson 6: Research Task (French characters)
	1
	
	1
	Lesson 34: Tools and Techniques for creating digital graphics - PRACTICAL
	1

	Lesson 7: Marking Task 1 & BOOST
	1
	Lesson 21: Marking Task 2: Research methods case study
	1
	Lesson 35: Create the graphic /logo/presentation
	

	Lesson 8: BOOST & character planning
	1
	
	
	Lesson 36: Create the graphic /logo/presentation
	

	
	
	
	
	Lesson 37: Create the graphic /logo/presentation
	

	
	
	
	
	Lesson 38: Presentation & Reflection
	

	
	
	
	
	Lesson 39: Presentation & Reflection
	

	October Half Term
	
	Feb Half Term
	
	Summer Holidays
	

	Lesson 9:  Target Audience Criteria and character improvement
	1
	Lesson 22:  BOOST
	1
	

	Lesson 10: Pitch Preparation
	1
	Lesson 23: Purpose of digital graphics
	
1
	

	Lesson 11: Pitch Preparation
	1
	Lesson 24:  Hardware & Software
	1
	

	Lesson 12: Pitch Delivery
	1
	Lesson 25: Properties of digital graphic
	1
	

	
	
	Lesson 26: Properties of digital graphics
	1
	

	Lesson 13:  Pitch Delivery and Revision
	1
	Lesson 27: Formal Assessment
	1
	

	Lesson 14: Formal Assessment
	1
	Easter holidays
	
	

	Lesson 15: BOOST lesson
	1
	Lesson 28: BOOST
	1
	

	Christmas Holidays
	
	Lesson 29: Graphics and the law
	1
	




SOW BREAKDOWN


	Lessons/fortnight
	2

	Total lessons/key stage
	38


 
Subject: Young Enterprise (ICT & Business)	Key Stage 3: Year 8

	Topic
	No of lessons
	Topic
	No of lessons
	Topic
	No of lessons

	Lesson 1: Recap YE project and introduce new client brief.
	1
	Lesson 15: Advanced tools and techniques – practical
	1
	Lesson 29: showcase prep
	1

	Lesson 2: Moodboards
	1
	Lesson 16:  Advanced tools and techniques – practical
	1
	Lesson 30: showcase prep
	2

	Lesson 3. Visualisation Diagram
	
	Lesson 17: Create brochure
	
	Lesson 31: Marking Task 3: MCQ & short questions on marketing - BOOST
	

	Lesson 4: Visualisation Diagram
	1
	Lesson 18: Create brochure
	1
	May Half Term
	

	Lesson 5: S&W of Vis Diagram
	1
	Lesson 19: Review brochure & make improvements
	1
	Lesson 32: Showcase prep
	1

	Lesson 6: S&W of Vis Diagram
	1
	Lesson 20: Marking Task 2: graphics questions based off formal assessment 1
	1
	Lesson 33: Showcase prep
	1

	Lesson 7: Marking Task 1: exam question from R081
	1
	
	1
	Lesson 34: Showcase prep
	

	
	1
	
	
	Lesson 35: Showcase prep
	

	
	
	
	
	Lesson 36: Presentations (STEM?) with LOH
	

	
	
	
	
	Lesson 37: Group & individual reflections
	

	
	
	
	
	Lesson 38: Awards 
	

	October Half Term
	
	Feb Half Term
	
	Summer Holidays
	

	Lesson 8:  BOOST
	1
	Lesson 21:  BOOST
	1
	

	Lesson 9: Types of graphics (V/R/B)
	1
	Lesson 22: Business structures
	
1
	

	Lesson 10: Types of graphics (V/R/B) 
	1
	Lesson 23:  Business structures
	1
	

	Lesson 11: Types of graphics (V/R/B) including practical work on graphics
	1
	Lesson 24:Marketing
	1
	

	
	
	Lesson 25: Formal Assessment on business structures
	1
	

	Lesson 12:  Types of graphics (V/R/B) including practical work on graphics
	1
	Lesson 26: BOOST
	1
	

	Lesson 13: Formal Assessment on graphic types
	1
	Easter holidays
	
	

	Lesson 14: BOOST lesson
	1
	Lesson 27: Intro to project showcase and marketing for small business
	1
	

	Christmas Holidays
	
	Lesson 28: Marketing techniques for small business
	1
	






















Culture capital: 
The students will research French culture as part of their project brief.
The students will create a French character aimed at a French target audience of their peers.
The students will have the opportunity to visit France on an international trip at the end of KS3 (Y8).

Homework:  Students will complete a booklet throughout the 2 years, which includes a variety of tasks that will replace normal homework tasks. These will be linked with French as part of the integrated curriculum. 
	Year 7:
· Moodboard
· Skills: creativity, planning, online research, curiosity, reflection, desktop publishing
· Theory: understand and planning pre-production documents
· Visualisation Diagram
· Skills: creativity, planning, online research, curiosity, reflection, desktop publishing
· Theory: understanding planning pre-production documents
· Pitch
· Skills: Communication, resilience, language, reflection, desktop publishing, time management
· Theory: introduction to small business, marketing
· Digital graphic (character) and profile
· Skills: graphic design, planning, teamwork, collaboration, research, online research, data analysis, spreadsheet design, organisation, 
· Theory: producing and reviewing pre-production documents 
· Presentation
· Skills: desktop publishing, graphic design, leadership, collaboration, teamwork, resilience, time management
· Theory: marketing for small business


Year 8:
· Moodbard
· Skills: 
· Theory: 
· Visualisation Diagram
· Skills: 
· Theory: 
· Marketing Materials
· Skills: 
· Theory: 
· Digital brochure
· Skills: 
· Theory: 
· Presentation
· Skills: 
· Theory: 







7

